
SMOKE & MIRRORS: 
Making Theatrical Magic

the greatest performers
in the

history of theater
exist

behind the curtain.

a documentary series
from the producers of Netflix’s THE PROM and THE 

TRIAL OF THE CHICAGO 7



WELCOME BACKSTAGE..
…watch your step.

SMOKE & MIRRORS…

….transports you inside the world of theatre magic, giving 
audiences a rarified glimpse behind-the-curtain. The ultimate 
backstage pass inside the spectacular worlds of:

WICKED
HAMILTON
BEETLEJUICE
MOULIN ROUGE
PHANTOM OF THE OPERA
HARRY POTTER AND THE CURSED CHILD
and
ALADDIN

…where the impossible occurs on cue — eight 
times a week.



SMOKE & MIRRORS: 
Making Theatrical Magic

Theatre has a long history of 
artful deception. It’s a part of 
what draws the crowd, and 
what suspends their 
disbelief. From the days of 
the ancient Greeks to the 
dawn of the 21st
Century, theatre artists 
around the world have been 
perfecting the fine and 
fantastic arts and apparatus 
of spectacle. 

SMOKE & MIRRORS is a 
multi-part documentary 
series that shines a spotlight 
on the incredible innovations 
that create theatrical magic.

Top stars of stage and screen 
will transport viewers 
backstage, into theater’s
forbidden places…sharing 
tricks of the  trade and 
demystifying the world 
behind the curtain.



O for a Muse of fire, that would ascend
The brightest heaven of invention,
A kingdom for a stage, princes to act
And monarchs to behold the swelling 
scene!

“
“HENRY V” - WILLIAM SHAKESPEARE“



THEATRE IS GLOBAL



THEATRE IS GLOBAL
Live stage performances are popular all over the world: 

• In the United States in 2017, more than 104 million people watched stories come to life 
on stage. 

• In 2019, both Broadway and London’s West End each boasted around 15,000,000 tickets 
sold. Prior to Covid the market size peaked at over $9 billion in the US. 

• Nine of the top ten grossing Broadway shows in 2019 were high-tech musicals. Each of 
the top 10 box office earnings for a stage musical exceeded one billion dollars.

• Since 1997 the Lion King has taken in more than $8 billion around the world.

• Fan favorite, Phantom of the Opera has played to over 140 million people in 35 countries 
in 166 cities around the world with an estimated gross of $6 billion

• Audiences in every country are entranced by live stage performances. The love of theatre 
is a phenomenon that cuts across all languages and cultural differences.



WHY NOW?



WHY NOW?
Since the pandemic subsided, people have raced to everything they were denied, 
especially live entertainment. 

• As theatre has begun to open up globally, SMOKE & MIRRORS will be there, 
giving audiences unparalleled access to backstage magic.

But does that love transfer to a screen?

• In 2020, London’s National Theatre broadcast one play a week on YouTube. 16 
plays attracted 15,000,000 views. That’s the attendance of a Broadway season.

• Socially, live theatre is an ongoing national conversation. The Lion King received
2.7 million Facebook likes per week in early 2020. Hamilton has 1 million Twitter 
followers and 1.7 million Instagram followers, not to mention the millions that 
follow other world-famous shows. Instant audience. 



STAR POWER



STAR POWER

It’s a fact that the biggest stars in the world love to perform on stage. 

SMOKE & MIRRORS producers have the insider access to top talent both on 
stage and behind the curtain. 

TONY Award-winning scenic designers including Edward Pierce from WICKED, 
TONY Award-winning costume designer Maria Bjornson from PHANTOM OF THE 
OPERA, Gareth Fry, TONY Award-winning sound designer from HARRY POTTER 
And The CURSED CHILD and Natasha Katz, Tony Award winning lighting designer 
for Disney’s ALADDIN and FROZEN among others, will take us on this epic 
journey along with top talent from stage and screen.
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THE EPISODES
The magic of stagecraft, has always played a vital role in the performing arts. It’s a part
of what draws the crowd and what suspends their disbelief.

ONE-HOUR EPISODES, EACH UNCOVERING ONE DISCIPLINE

EPISODE 1. THE DESIGN.
How many times have you heard an audience burst into applause as the curtain rose, just at the site of 
the set? For the set designer, the stage itself is a blank canvas. The palette is limited only by the 
imagination. How can we forget Phantom of the Opera’s iconic chandelier? The lavish spectacle of the 
Arendelle’s set in Frozen or the magical sets for Harry Potter and the Cursed Child; from the inventive set 
inspired by a train station all the way to the custom wallpaper in the lobby. 

EPISODE 2. THE LOOK.
If you’re a great actor, you can become anyone. But with a great costume, make-up, wigs,  and 
prosthetics, you can become unrecognizable. Stars share how their characters came to life when they 
stepped into Cinderella’s gown or Hamilton's Revolutionary Ensemble.  Award-winning designers reveal 
their trade secrets such as how to pull off record-breaking costume changes and transformations from 
dazzling shows such as Into the Woods to Frozen. 

EPISODE 3. THE LIGHT.
Light has always been modern theatre's secret unsung weapon. The ability to create time, place, and mood with 
the most subtle of illuminations. Or the brash ability to shock our senses with a sudden burst of color and 
brightness. Lighting designers are the magicians who create the sun, the stars, the moon, and all manner of 
dazzling visual-scapes profoundly impacting an audience's perception of character and narrative. We'll get inside 
the heads of the greatest lighting artists alive to appreciate their elusive craft.

EPISODE 4. THE SOUND.
Today, everything from concealed microphones and computerized speaker systems to digital  sound 
effects make the experience incredibly immersive. Marvel as the experts create unique sounds for 
comedic punctuation in Beetlejuice. Quiver with fear at King Kong’s breathing as if he is right behind 
you.  Be dazzled at the sounds of Moulin Rouge! The Musical as they mash together more than 70 pop 
songs!

EPISODE 5. THE MOVEMENT.
Theatre stunts have evolved right along with advances in set design and sound technology to create 
epic and spellbinding moments. With the new innovations comes the reality that choreography goes 
well beyond dance steps. Glinda the Good Witch’s floating bubble, Spider-Man swinging out over 
stunned audiences, and Hamilton’s swirling stage are just a few of the showstoppers that are taking 
Broadway movement and stunts to new heights.
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Dori Berinstein
Dori is a four-time Tony-winning Broadway producer, an Emmy-award-winning director, producer and writer of
film and television, a Golden Globe Nominee and the founder and CEO of The Broadway Podcast Network.
Most recently, Dori joined Ryan Murphy as Producer on the Netflix movie The Prom (Golden Globe Nominee –
Best Musical or Comedy). Dori is Lead Producer of The Prom on Broadway and on Tour (Best Musical – Drama
Desk Award). Dori’s other Broadway shows include Marianne Elliot’s revival of Company, Who’s Afraid of Virginia
Woolf (Tony Award – Best Play Revival); Legally Blonde: The Musical (Olivier Award – Best Musical), Thoroughly
Modern Millie (Tony Award – Best Musical), The Crucible, One Flew Over The Cuckoo’s Nest (Tony Award – Best
Play Revival), Fool Moon (Special Tony Award), Flower Drum Song, Enchanted April and Golden Child. As a
Documentary Filmmaker, Dori directed, wrote and produced: ShowBusiness: The Road To Broadway (Showtime)
chronicling the behind-the-curtain passion, exhilaration, drama, sweat and high stakes creative and financial
risks of four new Broadway musicals; Marvin Hamlisch: What He Did For Love (Emmy Award / American Masters)
a deeply personal, insider and candid look at one of the greatest artists of our time; Carol Channing: Larger
Than Life (Showtime) revealing the magic and vivacity of the 90-yearold icon – both on stage and off.

J. Todd Harris
J. Todd Harris is the president of Branded Pictures Entertainment in Los Angeles, focusing on creating
successful film, television and stage productions based on under-utilized brands, both classic and new. He has
produced nearly 50 films, including the Golden Globe-winning and Oscar-nominated The Kids Are All Right
(Focus Films) and the Trial of the Chicago 7 (Netflix). He is currently developing feature and TV projects based
on the video arcade game Dance, Dance Revolution, the beloved children’s book Danny and the Dinosaur, Hans
Christian Andersen’s The Ugly Duckling, F. Scott Fitzgerald’s The Curious Case of Benjamin Button, the classic
tales 1001 Arabian Nights. Harris’ stage history includes producer credits on the musical production Doctor
Zhivago, Heathers The Musical and the stage musical production of American Psycho. He is a producer on the
upcoming musicals, Soul Train and The Buena Vista Social Club.. He is also developing stage adaptations based
on the film Death at a Funeral and the works of Maya Angelou. Harris is a 21-year member of the Motion Picture
Academy and recently joined the Producers Guild (2016) and the Broadway League (2015-2018). He is a
founding board member of the Napa Valley Film Festival.

Chantal Payette
Chantal Payette is a veteran media executive and content producer. She has held senior roles with Legendary
Entertainment supporting their digital initiatives and with NBC/Universal expanding their direct-to-consumer
portfolio on series like WORLD OF DANCE. She created the digital division for Alliance Atlantis working across
all their programming including CSI and Lord of the Rings. She also created and sold two of her own digital
agencies. Payette produced shows for CTV, Family Channel, YTV and Teletoon as well as several short films.
Recognising her technical knowledge and presentation skills, Discovery Channel Canada hired her as an on-air
reporter. Payette’s love of theatre is rooted in experience. She is a classically trained vocalist from the Royal
Conservatory of Music. Theater continues to be a core part of Chantal’s life, on and off the stage. She is currently
on the board of Arts for LA and fundraises for LA based Pentacle, a non-profit in the dance space. Payette is
also an active member of the Academy of Television Arts & Sciences. Currently she is working on a start-up for
screening rooms.
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Contact:

Dori Berinstein – Dramatic Forces 
dori@dramaticforces.com 914.384.2221

J. Todd Harris – Branded Pictures Entertainment

jtoddharris@gmail.com 310.684.3800

Chantal Payette - Whatever Media Inc. 
chantal@whatevermedia.com 213.327.8727
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