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We are living in the age of the ‘WORLD’S ULTIMATE’: the most 
expensive, the most luxurious, the most exclusive... with records broken 
every year : from five-star, millionaire motorhomes, to award-winning, 
private golf courses catering to the global elite, to collectable, limited 
edition sneakers that can cost as much as a new BMW… 

… With a new generation of super-discerning super-rich, and consumer 
demand turbo-charged by social media, it’s no surprise that there is such 
a race in all fields of the luxury industry to trounce the competition.

This fascinating series provides a a jaw-dropping glimpse into the elite 
world of the ‘world-beating’. This is not just the crème de la crème; it’s 
the crème de la crème de la crème. 

In each episode, we reveal what it takes to create the ‘World’s Ultimate’: 
we meet designers, engineers, skilled craftspeople, as well as individuals 
highly-trained to deliver an immaculate service, and, of course, the 
discerning consumers and clients who demand nothing less than 
ultimate luxury.

We also explore what drives people who desire the very best the 
world has to offer. Who is forking out for a million-dollar motorcycle 
or splashing out $10,000 per night on a blinged-out cruise ship suite, 
or traveling via the most exclusive VIP airport terminals?  What are 
the origins of our obsessions with five-star luxury and what’s next for 
the global luxury industry? Just how much bigger, more expensive and 
innovative can it become?



Each episode features three examples of ‘World’s Ultimate’ - for example, 3 uber-expensive, cruise ships, each one blingier 
than the next, - while also exploring the whole industry around them. 

We will go beyond the obvious headline info, with each episode packed with never-heard-before facts and figures about 
each ‘World’s Ultimate’ that are guaranteed to wow the viewers. From eye-watering sums of money to scarcely-believable 
horsepowers. Where appropriate these will be illustrated with light, entertaining graphics and schematics - each giving us 
a new and unique insight into the inner workings of each creation. Each ‘World’s Ultimate’ will get a short history, showing 
how and why it was created, and the cost and difficulty of bringing it to life 

The highlight of each episode will be the behind-the-scenes, access-all-areas footage, where we follow workers as they 
work hard to ensure that ‘World’s Ultimate’ runs like a well oiled machine - whether it’s producing stupendous quantities 
of products or serving astronomical numbers of guests. These are forgotten, hidden, yet intriguing worlds that are rarely, if 
ever, seen. Viewers will discover the extraordinary lengths people go to for the most demanding customers on the planet.

Each episode features three examples of ‘The World’s Ultimate’ - 
for example, 3 uber-lavish cruise ships, with each one even more 
jaw-dropping and blingier than the next - while also exploring 
the whole industry around them. 

We will go beyond the obvious headline info, with each episode 
packed with never-heard-before facts and figures about each 
‘World’s Ultimate’ that are guaranteed to wow the viewers. 
From scarcely-believable horsepowers to colossal square feets 
of marble floor.  Where appropriate these will be illustrated with 
light, entertaining graphics and schematics - each giving us a new 
and unique insight into the inner workings of each creation. Each 
‘World’s Ultimate’ will get a short history, showing how and why 
it was created, and the challenges and cost of bringing it to life. 

The highlight of each episode will be the behind-the-scenes, 
access-all-areas footage, where we meet the employees who 
work hard to ensure that ‘World’s Ultimate’ runs like a well oiled 
machine - whether it’s those working at a private golf course 
or luxury VIP airport terminal or the teams responsible for 
crafting super-luxury products such as a high-end motorcycles 
or motorhomes. These are hidden yet intriguing worlds where 
viewers will discover the extraordinary lengths people go to for 
the most demanding customers on the planet.



We’ll also meet some of these customers. Their motivations are always fascinating, with social media increasingly driving the 
average Joe to aspire to the luxury lifestyles of the super-wealthy: buying the most deluxe products and staying at the most 
opulent resorts in order to show them off online.

As we meet these discerning customers  we will start to learn what really matters to them - and therefore what really makes 
something the ‘World’s Ultimate’. Does it need to be the fastest? Or the most exclusive? Or the most luxurious? 

We’ll also draw on the knowledge of a few industry experts, who will help to put each ‘World’s Ultimate’ example into the wider 
context of the luxury industry, and reveal the forces that drive our obsession with the best of the best. As expected of any series 
dealing with the uber-expensive, awe-inspiring visuals come as standard, whether that’s a drone shot over an enormous cruise 
ship, the pristine setting of a Caribbean island resort, or the ostentatious interior of a Venetian-themed casino.

‘The World’s Ultimate…’ will, itself, be the ultimate series about the world of the world-beating luxury.



THE WORLD’S ULTIMATE.. . THE WORLD’S ULTIMATE.. . 

CRUISE SHIPSCRUISE SHIPS
Cruise ships have become so grand and luxurious that for many travelers, they aren’t the transport to 
the destination; they are the destination. Royal Caribbean’s newly-built ‘Wonder of the Seas’ is the latest 
in its enormous Oasis class and is currently the largest cruise ship in the world, with 2,867 cabins and a 
maximum capacity of nearly 7000 passengers, and was the most costly to build, coming out at $1.35 billion. 
We’ll meet some of the people involved in keeping this behemoth afloat, operational and entertaining. 
With eight different ‘neighborhoods’, a water park, a basketball court, an ice rink, 10,000 real plants, 20 
restaurants (including the exclusive suite-only Coastal Kitchen specializing in lobster), a hair salon, casino 
and much more, this is practically a floating city. 6 million coffee beans and 2,000 lbs of lobster are used 
each week and robot bartenders can serve up to 1000 drinks a day. It has more artworks than the Louvre 
and a water slide taller than Buckingham Palace! The most expensive suite is the Ultimate Family Suite, 
spread over two floors, where you walk upstairs on stairs that play notes like a piano and come down in 
a slide, costing up to $9000 a night.

Rivaling the Oasis class for size and complexity is the soon-to-be-released World Europa, which operator 
MSC claim is the “future of cruising”. In addition to all the standard cruise ship modcons, it has a number of 
green features, such as wastewater purification, noise-reducing propellers and engines which run off eco-
friendly LNG fuel. It is also 4 decks higher than Wonder of the Seas and has an overtly futuristic interior. 
Everything is designed for the more eco-conscious luxury traveller, such as the trendy Chef ’s Garden 
Kitchen serving ‘microgreens’. If you’re lucky enough to be a member of the ultra-exclusive MSC Yacht 
Club then you have access to the Top Sail Lounge, designed to make you feel like you’re on your own 
superyacht, with 24/7 butler service.

The Seven Seas Explorer cannot rival these two ships for capacity, but it is considered the most expensive 
and luxurious cruise ship in the world. 200 intricate crystal chandeliers light up the corridors and works 
of Picasso adorn the walls. It has 45,876-square feet of marble, 400 specially designed Versace plates,  The 
staff to guest ratio is nearly twice as high as other premium ships, and many staff wear tailed jackets like 
on the Titanic. Everything onboard is designed for ultra luxury, especially the famous Regent Suite. At a 
mere $5,000 per person per day, this suite comes with a $250,000 grand Steinway piano, a £150,000 bed, 
private en-suite spa (with unlimited treatments) and even your own personal butler.



THE WORLD’S ULTIMATE.. . 

GOLF COURSESGOLF COURSES
Golf courses are playgrounds of the rich and often attached to the most 
exclusive of clubs. But what is the ultimate golf course - the crème de 
la crème? Well, an obvious place to start is the world’s most expensive - 
Shadow Creek Golf Course in Nevada, U.S. On the weekend, it’s strictly 
invite only, generally for celebrities, golfing legends or for those who have 
given generous donations at charity dinners. And even during the week, it 
costs $1000 just to play one round of golf and to do even that you must 
be staying at an MGM Hotel. For your money you are picked up in a limo 
to take you to the course. In the locker room you’ll find yourself next to 
lockers reserved for celebrities like Barack Obama, and then you’re taken 
round the course by your own caddie who will get whatever you need - 
drinks or otherwise - while you play. 

Shadow Creek is a highly manicured course but it doesn’t quite have the 
unrivaled natural beauty of Mexico’s El Camaleón Mayakoba course. Like the 
chameleon which gives it its name, it offers constantly changing environments 
across three distinct ecosystems: thick tropical jungle, mangroves and 
Caribbean coastline. It is teeming with birds, iguanas, coatis, spider monkeys 
and other wildlife to enjoy while playing, and food and drinks are brought 
out to you on course. It is a paramount ecoresort, incorporating four luxury 
hotels set in a network of canals created from ancient caverns. 

And then there is the Legend Golf & Safari Resort in South Africa. Each of 
its 18 holes was designed by a world golfing legend - and it even has an 
extreme 19th hole, which is one of golf ’s most thrilling adventures. The tee 
can only be reached by helicopter and the green is 430 metres down and 
shaped like the continent of Africa. The views across the South African bush 
are the some of the best in the entire country. If that wasn’t enough, it is 
contained with a safari conserve containing all of the Big 5 free-roaming. 



THE WORLD’S ULTIMATE... 

S N E A K E R SS N E A K E R S
The world has long had a love of sneakers, especially those associated with 
top sports stars. But in recent years, now that they have become connected 
to hip-hop, that obsession has gone stratospheric - as have the sums involved. 
Kayne West’s ‘Prototypes’ sold for $1.8 million, and Drake’s solid gold OVOs 
cost $2 million. In this episode we go in search of the ultimate sneaker 
design. 

First up is the iconic Converse Chuck Taylor All-Stars, which must have the 
motto “if it ain’t broke, don’t fix it”. Semi-pro basketball player Chuck Taylor 
joined shoe company Converse as a salesman in 1921 and soon created 
his own design - the first ever celebrity endorse athletic shoe. Soon all 
basketball players were wearing them, then it became the official shoe of 
the Olympics and then gained wider popularity post-WW2, even gaining 
a resurgence during the grunge culture of the 90s, with the design barely 
changing in a hundred years. 

A little later to the game, but no less famous, is the Nike Air Force 1, created 
in 1982, and given the characteristic Nike swoosh in 1986. It started as a 
favorite of Harlem youths but now commands over $800 million in yearly 
sales, with over 1700 color variants - and that’s not to mention its close 
sibling the Air Jordan, created for Michael Jordan. Collectible F1s and Jordans 
regularly sell for thousands of dollars. 

A much more recent rival is the Yeezy, Kanye West’s design, which brings 
in $1.7 billion dollars a year! We’ll meet Gerome Sapp, CEO of investing 
platform RARES, to find out why he bought Kanye’s Prototype Yeezy for 
nearly two million dollars and why people are buying and trading shares in 
sneakers now.



THE WORLD’S ULTIMATE. . . 

RESTAURANTSRESTAURANTS
At $2000 a head, Sublimotion in Ibiza, Spain, is the undisputed world’s 
most expensive restaurant. As founder and twice Michelin starred chef 
Paco Roncero shows us, guests attend for more than just a meal. It is an 
immersive multisensory experience, with each of its 20 (yes, 20) courses 
accompanied by a different audiovisual show displayed through VR and 
on 360 degree screens surrounding the single table and 12 guests. How 
many restaurants can boast of a musical director, a film director and an 
illusionist? One of its courses is served in Fabergé eggs, another takes 
place in the metaverse, and at 3:1, has the best waiter to diner ratio in 
the world. 

At a similar price point but with a very different vibe is Kitcho Arashiyama 
Honten in Kyoto, Japan, which, in contrast to Sublimotion, offers highly 
traditional, stripped-back Japanese surroundings, set in what was once 
an antique dealer’s home. It specializes in “Omakase”, meaning “I leave 
it up to you”, a 13 course meal which depends on the day’s freshest 
ingredients. If guests aren’t watching the geisha performances, then 
dining rooms face either gardens full of bamboo groves and statues, or 
the mountains, with the aim to encourage the diners to appreciate the 
changing Japanese seasons. 

Finally, we visit an extraordinary restaurant - while it still stands! The 
Ithaa Undersea Restaurant in the Maldives resides 5m below sea level, 
with diners treated to an overhead panoramic view of marine life. Ithaa 
was actually built in Singapore, before being sunk and concreted to steel 
bars hammered into the ocean floor. It is exclusive not just because of 
its price and limited seating, but because it is coming to the end of its 20 
year lifespan. Today’s diners could be amongst its last.



THE WORLD’S ULTIMATE.. . 

MOTORBIKESMOTORBIKES
Motorbikes were once the cheaper alternative to cars…not anymore. In recent 
years, we have seen bikes regularly sell at auction for six or even seven figure 
sums. So what exactly is making these two-wheeled machines sell for as much 
as an average 4 bed house, and what is the ‘World’s Ultimate’ production 
motorbike? We begin with the MTT Turbine Superbike, which holds the 
Guinness World Record for most expensive ever production motorcycle, at a 
truly unbelievable $185,000 in 2004. It was the first turbine-powered street-
legal bike, with an engine that’s usually used to power helicopters, with tyres 
bigger than many cars’. It’s so face-meltingly fast that riders can only be trusted 
with an automatic transmission, and can be run on almost any fuel, even tequila 
(maybe). It is made to order, according to the discerning customer’s precise 
specifications.

Next up is the Ducati Panigale V4 R, which dominates the World Superbike 
Championship, but is also approved for road use. This is as close as you can get 
to the specialized superbikes of MotoGP in a street legal bike, with a whopping 
235 bhp. It comes with a ‘dry clutch’ (not bathed in oil) which emphasises 
raw short-term power over long-term durability, along with racing-grade 
aerodynamic wings and suspension, and specially shaped air vents to reduce 
temperatures at extremely high speeds.

Finally, we come to the Kawasaki Ninja H2. The road version may ‘only’ have 
200 bhp, but the track variant, which will set you back at least $60,000, is the 
fastest and most powerful production motorcycle on the market, with over 
300 bhp and a top speed of over 326 km/h. The ‘dogring’ gearbox is borrowed 
from Formula 1; traction control can switch to be optimized for racetrack or 
road; the wheelbase is exceptionally short for a street bike, giving it incredible 
cornering ability; and it has semi-floating discs for aggressive braking.



THE WORLD’S ULTIMATE... 

C A S I N O SC A S I N O S
Casinos are not exactly known for their minimalism, but in this 
episode we discover some establishments that make other 
casinos look positively austere. First up is the extravagant 
Venetian Macau in Macau, China. It is the seventh largest building 
in the world, but that’s not the most notable thing about it. As 
the name might suggest, it is modeled on Venice, it has over 
half a million square feet of gaming space, 800 gambling tables, 
6000 slot machines, 3000 luxury suites and a 15,000 seat arena. 
15,000 staff mean there is a 3:1 staff:guest ratio, and it hosts 
over 20 million visitors a year. 

But it’s not quite the world’s biggest casino; that title goes to 
WinStar World Casino in Oklahoma, which has 2,500 more 
slot machines than the Venetian Macau. Winstar is owned by 
the Native American tribe Chickasaw Nation, and revenues 
from the casino are put back into tribal infrastructure, with 
federal law requiring that 50 percent of Indian gaming revenue 
be used for education. 

Finally, we take a trip to the famous Marina Bay Sands in 
Singapore. With ‘only’ 2,300 slot machines, it might seem 
comparatively modest, but the inside is the height of luxury 
and the outside is absolutely spectacular.  The building design 
is inspired by a house of cards: two playing cards are leaned 
against each other to form a triangle. When it opened, it was 
deemed the most expensive casino property in the world, 
valued at nearly $7 billion.



THE WORLD’S ULTIMATE... 

S T A D I U M SS T A D I U M S
LeBron James described SoFi Stadium as “the best stadium in the world” 
and “architecturally, the greatest thing I’ve ever been in”. It’s the most 
expensive stadium ever built, by some distance, coming in at an astonishing 
$5.5 billion, more than double the second most expensive stadium, and 
one of the costliest buildings of all time. It can hold 70,000 fans, which can 
be expanded to 100,000. Above them is a million square foot canopy and 
a 4K video screen which weighs 1000 tons and displays 80 million pixels. It 
hosted the last Super Bowl and will show the next Wrestlemania, as well 
as parts of the 2026 World Cup and the 2028 Olympics. Lavish suites 
with ultrapremium catering start at $10,000 a game, rising all the way to 
$1 million for the Super Bowl. It’s certainly a contender for the ultimate 
sports stadium. 

However, Wembley Stadium in London is more historically iconic. Built on 
the site of the original, demolished Wembley, it has a capacity of 90,000 
and is crowned by the recognisable 134-metre-high Wembley Arch. It can 
boast 2,618 toilets, the most toilets of any venue in the world, along with 
688 food and drink points and 164 turnstiles. Over 10,000 seated meals 
can be served at any one event and 40,000 pints of beer can be poured 
at half-time. Each of the two giant screens is the size of 600 domestic 
television sets. It hosts the England football team, plus Champions League 
finals, Rugby and NFL games and even Coldplay concerts. 

The biggest stadium in the world, however, is in India. The Narendra Modi 
Stadium holds a dumbfounding 132,000 cricket fans. The total area is 
equivalent to 32 football pitches and it occupies 63 acres of land. It is the 
only stadium in India to be lit up by LEDs and its round design means 
every seat has a 360° uninterrupted view of the action.



T H E  WO R L D ’ S  U LT I M AT E . . . 

ISLAND RESORTSISLAND RESORTS
Exclusive, isolated and ridiculously picturesque…it’s easy 
to see why private island resor ts are frequented, beloved 
and often owned by celebrities and royalty. When guests 
arrive at Laucala Island, Fiji, they are assigned their own ‘Tau’ 
(‘friend’), to assist them, booking them day trips on Olympic 
boats, private dinners and tours of the best diving sites. This 
is the ultimate millionaire’s hideaway, with villas (star ting at 
$4000 a night) either nested in the forest or right on the 
beachside. Unlimited champagne is included, of course. 

Calala Island, Nicaragua is even more exclusive, catering for 
only a maximum of 8 guests in 4 villas. But there are 30 staff, 
creating a highly generous 4:1 ratio. As a guest you don’t go 
to the restaurant, the Michelin starred menus follow you. 
The island is a nesting site for critically endangered hawksbill 
tur tles. If you’re there at the right time of year, you can 
watch them hatch from your villa. 

And finally we take a trip to the world’s most expensive 
resor t - Richard Branson’s Necker Island in the British Virgin 
Islands. For as little as $128,000 a night, the whole island can 
be yours, with up to 48 guests in 24 rooms. Everybody who 
is anybody has stayed there - from Princess Diana to Barack 
Obama to Archbishop Desmond Tutu. It’s full of wildlife - 
flamingos, lemurs and Giant tor toises - and runs almost 
entirely on renewable energy, with numerous solar panels 
and three wind turbines. 



Off the Fence Productions is an award-winning producer of factual Off the Fence Productions is an award-winning producer of factual 
television and theatrical documentaries.television and theatrical documentaries.

We have created more than 500 hours of television content for a wide range 
of international broadcasters including History Channel, MTV, BBC, Channel 4, 
Discovery, MSNBC, PBS, Netflix, National Geographic, A&E, Smithsonian Channel, 
The Weather Channel, ZDF, Arte, and France Televisions.

The creative team have been recognised by more than 80 awards, including 
Royal Television Society, Emmy, Golden Panda and Grand Teton. Our Netflix film 
'My Octopus Teacher' recently won an Academy Award and a BAFTA for Best 
Documentary.
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